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Influencers are the new fashion MVPs,
scoring big with unique fanwear. /?/z,
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O Reject Overt Branding (Vintage Nike)

O Genuine Passion (Obscure MLS Scarves)
O Value Storytelling (Hand-Me-Down Jacket)
O Support Local (Fan Art Tees)
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2 SELF-EXPRESSION CANVAS

N2 ¢ Personalize Jerseys (Custom Nameplate)
<% Mix High-Fashion (Gucci Skirt x Team Tee)
-« DIY Customization (Hand-Painted Sneakers)
., Gender-Neutral Styling (Oversized Hoodies)
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e Online Communities : & - P STYLE CHO|CES

(TikTok Challenges) S
e Shared Experiences ¢ Thrifting Vintage (90s Yankees Cap)

' S < | ® Upcycling (NHL Sweatshirt to Crop Top)
o g:::,gat\:‘agt;‘a :::er:)es N & pal G 2o D ® Eco-Conscious Shopping (Recycled Materials) N L
(Supepr Bowl Themed) | | b \_ W ¢ Longevity (Mitchell & Ness Throwbacks) . N o

ig e ¢ Global Reach ‘s

OO ST 000

. . : (Manchester United Fans) — ' e e [ 9.\0e
2 4\ - GAME-DAY FASHION LETSGENZWEARTHEIR QW
) 8 8077 o 7T g A\ = HEABT ON THEIR SLEEVE - LITERALLY. . _L000

\ e ---ooooooooo'
— o~ e -..-::----.-.-.-.u




"

TOPIC FASHION SHIFT

\Biand|Rlaybock: emﬂ:gwm

1. Power of the Crowd

User-Generated Campaigns: Nike
i By You allows custom|zatlon

$’¢ Community Contests: Adidas'
Creator Farm solicits ideas

{"% Fan Showcase: Supreme’s
Instagram features fan-styled outfits

Trend %pralﬂn g: TikTok challenges
L like drive style %
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2 Strategic Squad Ups

$°% Micro-Influencer Reach: Gymshark
panners with fitness creators

.+ Fan Community Activations:
Hypebeast forums discuss drops

Artist Partnerships: KAWS x
i Uniglo UT collections sell out

% Brand Ambassador Programs:
Daniel Wellington's early strategy

3. Personal Touch,
Planet Focus

{¢ On-Demand Customization: Levi's

Talior Shop offers personalized
demm

cled Materials: Patagonia's
orn Wear extends life

{:} Sustainable Sourcing: Allbirds

uses merino wool & eucalyptus

$%% Limited Edition Drops: Palace

Skateboards creates hype with
scarcity

4. Narrative & Connection

£% Brand H Stories: Converse's
Chuck Taylor history resonates

Soelal Cause Al nt: TOMS One
for One model bu

£ Behind the-Soenes Content:
A-COLD-WALL* shares design process

{’% Experiential Pop-ups: Fear of God's
immersive experiences

)ﬁ

Brands: Join the
game, or risk sitting
on the sidelines.
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